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For those who advertise, FMLink  You tell us how many impressions you want. 
delivers leads through a unique blend of  You tell us over what time period. 
customer education, branding and targeting. You tell us the topics where you want your ad placed. 
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FMLink is the best way to reach online FMs 
 
§ FMLink has had over 700,000 unique visitors  

over the past 12 months. Most find us through the search enginesé. 

 

§ 80% of those using search engines go to the organic search results, 
not the paid ones. 
 

§ FMLink is consistently in the Top Five ñorganicò search results 
when one does a Google search on ñfacilities managementò. 
 

o And #1 when searching on "facilities management news". 
 

§ FMLinkôs has proven-effective advertising programs, and with our 
guaranteed impressions programs, you pay only for traffic that sees you. 

 

§ Over 400 industry Web sites link to FMLink as a resource. 
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How does FMLink work?  
This page shows you how it all fits together  

 

§ Over 17,000 pages of news and 
featured articles. 
 

§ Best practices, checklists, directories, 
benchmarking data, magazine articles from 
other publications, white papers and case 
studies, and much more. 

§ Monthly features written by the experts: 
BOMI International, GSA, U.S. Green 
Buildings Council, and more. 
 

§ Weekly e-newsletters, and a social media 
presence (LinkedIn, Twitter, Facebook). 
 

 

 


